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[bookmark: _Toc85017470]Introduction
[bookmark: _Hlk85018237]This report contains the findings of a consultation exercise with young people with a view to contributing to the development of a Green Growth and Climate Change strategy for Northern Ireland, led  and coordinated by the Department for Agriculture, the Environment and Rural Affairs (DAERA).  
DAERA has launched a plan which sets out the long-term vision to ensure Northern Ireland has a healthy environment, healthy economy, and healthy population.
‘Sustainability for Our Future - DAERA’s Plan to 2050’, outlines how the Department intends to protect and enhance the environment, support our rural communities, encourage growth and diversity in the agri-food sector, improve the health of people living here and ensure that sustainability is the common thread woven between them.

The aim of ‘Green Growth’ is to ensure the sustainability of Northern Ireland’s natural environment into the heart of future Executive policies while fostering the necessary conditions for innovation, investment and competition that can give rise to new sources of economic growth, while building resilient ecosystems.

The Green Growth Strategy together with a Climate Action Plan are being developed by the government, with the involvement of many people to get the best results for everyone in Northern Ireland.

To ensure DAERA receive feedback from all sections of the community, DAERA requested the Education Authority Youth Service (EAYS) to engage with young people to gauge the level of interest and understanding young people currently have regarding the importance of climate change action. Young people’s views will help shape the long-term direction and shorter-term climate action plan.


[bookmark: _Toc85017471]Methodology
This new strategy is being developed through a process of co-design involving young people as key stakeholders. Co-design is a process of developing the strategy jointly and in consultation with those who have a key interest in green growth and climate change and those who are currently not engaging in such activities, and using their views to help shape and refine the final strategy. 

The co-design group of 12 young people were representative of young people from EA YouthVoice groups, several conservation groups and CAFRE.

DAERA requested EA to engage as many young people as possible through an online survey monkey to ascertain their views. The results of this survey monkey were then utilised to set the key themes for discussion via the young person’s co-design focus group.

[bookmark: _Toc67927047][bookmark: _Toc85017472]The Online Survey 
The EAYS Planning and Monitoring team, in collaboration with EAYS Participation team, designed an online survey for young people to complete. This questionnaire was co-designed with young people selected largely from a number of conservation groups and CAFRE through a planning day that took place in July 2021 and the final drafts were subject to feedback and amendments from the same group of young people and from representatives from DAERA.  
The aim of the survey instrument was to elicit the views of young people across Northern Ireland for levels of interest in and concern for the environment and attitudes towards climate change.  It also measured their level of awareness and how important they viewed the topic in terms of the policy responses and lifestyle changes required.  
To avoid the identification of any individual respondents and to check the representativeness of the final cohort of respondents, only background variables were collected pertaining to gender, type of school attended, age and urban/rural area of residence. The questions consisted mainly of a series of closed ended questions supported by comments designed to probe knowledge of the current arrangements and pupil experiences of them, their impact on the learning and experiences of disruptive behaviour in the classroom, its causes and remedies.  
The survey link was made available to post-primary young people across all LGD areas. The survey ran from 11 August 2021 until 01 September 2021 and elicited a total of 183 responses.

[bookmark: _Toc85017473]Co-Design Group Discussion
The EAYS facilitated a three-day residential where the codesign group of young people were presented with a detailed profile of the survey results and were invited to give their views, using the survey questions and the results as prompts. A representative from DAERA attended one session of the residential co-design group where they listened to a summary of the young people’s views, shared some considerations with the young people and  provided additional information on the development of the new strategy. The feedback from the co-design group was then integrated with the survey results to produce the final report.





[bookmark: _Toc85017474]Green Growth and Climate Change Consultation – Report of Findings
This report details the findings of the EA Youth Service led consultation with young people through the results of the on-line survey, integrated with the findings of the focus group made up of young people at a 3 day residential event, facilitated by the EA Participation Team.

[bookmark: _Toc85017475]Profile of Respondents
The table below shows the background characteristics of the survey respondents (n=183).
	Background Variables
	Percent of respondents

	Gender
	Male
	37%

	
	Female
	61%

	
	Other
	3%

	

	Rurality
	Urban
	52%

	
	Rural
	48%

	

	Age group
	11-15
	26%

	
	16-25
	74%

	

	[bookmark: _Hlk84626955]Education/work status
	Post-Primary-Secondary school
	15%

	
	Post-Primary- Grammar school
	44%

	
	Further Education
	24%

	
	Training or employment
	17%





Chart 1 below shows the distribution of survey respondents by LGD. 

Chart 1


[bookmark: _Toc85017476]Attitudes to Green Growth, Climate Change and Renewable Energy
This section looks at the attitudes of young people, both expressed through the survey and in the focus group concerning the environment and climate change, its impact and the response to it at local and national levels. 
[bookmark: _Toc85017477]Interest in and Importance of the Environment 
Young people, both through the survey and the focus group demonstrated a very high degree of interest in the natural environment.  Chart 2 below shows the results of how young people rated their level of interest on a scale of 1-5. 70% of the young people surveyed expressed a high degree of interest, most of the remaining 30% expressed a lower level of interest rather than no interest at all. 
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Chart 2
Table 1 below shows the distribution of survey responses rating the importance of various environmental issues. This highlights the importance of nature to these young people, with almost three-quarters of them rating it as very important, with issues around the pollution of oceans and rivers and plastic pollution also perceived to be very important by a majority of respondents. The young people in the focus group reinforced this view and were keen that nature reserves be extended and that areas within public parks in urban areas were set aside for the encouragement of indigenous wildlife, such as otters and seals. The survey results in Table 1 show that the use of fossil fuels appeared to be of secondary importance in this context.
Table 1
	Concern
	Very important rating

	The destruction of nature
	73%

	Pollution of the oceans and rivers
	65%

	Plastic pollution
	57%

	Air pollution
	55%

	Sea level rise
	52%

	Use of fossil fuel (coal, gas and petrol)
	44%

	Expansion of deserts
	24%





[bookmark: _Toc85017478]Concern About Climate Change
When survey respondents rated their level of concern about climate change, over half (54%) expressed extreme concern with only 19% expressing anything less than a high level of concern. In relation to this, an important comment in the focus group was that there needed to be a balance between informing young people and “terrifying” them in relation to the food and fossil fuel crises, placing the onus on schools to deliver this, perhaps through the piloting or the further development of eco-schools.
In addition to this, the most common emotional response to the idea of climate change was anxiety, with just over 40% of respondents feeling anxious compared to 15% and 16% for anger or guilt respectively. Some young people in the focus group highlighted agriculture as being to blame for aspects of this, although they did acknowledge its importance, being the biggest industry in Northern Ireland. The group did stress that farming needed to be transitioned into more sustainable farms as a major priority, some suggested doing this through innovative means of growing crops outside of soil and green incentives for rapeseed planting.

[bookmark: _Toc85017479]Use of Renewable Energy
The majority of survey respondents believed that it was important or highly important to increase the use of renewable energy (see Chart 3). This finding is also consistent with a large majority (78%) of survey respondents who noted that increases to global warming were significantly caused by humans.

Chart 3
Young people in the focus group tended to reflect this preference for renewable energy and to this end their suggestions were for increasing taxation for environmentally unfriendly industries and progressive taxation in the high-income brackets.  It was also noted that this should not act as a disincentive to economic activity. One young person stated that incentivising was insufficient in itself, preferring more systemic change instead. The idea that business would be set criteria in order to be an “eco-business” was deemed worthy of consideration, although funding would need to be released to support this.

Some consideration was given to coastal aesthetics by placing windfarms at sea beyond the horizon.  However, some young people viewed wind turbines as eyesores and not worth the return on the investment; others saw them as a vital source of renewable energy.



[bookmark: _Toc85017480]Information on the Environment/Climate Change
This section explores how information is most effectively publicised for young people and comparing the sources of current information with preferred sources. It also details how young people believed how the shortfalls in information could be best addressed.

[bookmark: _Toc85017481]Sources of Information
The survey results highlight a need for more information on the environment to be made accessible to young people. Although 60% of respondents felt they understood climate change fairly well, a significant proportion did not (23%).  In fact, most respondents (72%) had only a limited knowledge of sustainable solutions and only 20% had a lot of knowledge.  Chart 2 below shows where young people accessed information about the environment and climate change.


Chart 4
Although young people largely cited their main sources of information on climate and environmental issues as social media and TV/news content, a much lower proportion of young people attributed schools as their main source of information. It should be noted that 69% of young people surveyed had opportunities in their school or college to learn about climate change and the environment, of which 70% found this information to be useful.


Chart 5

[bookmark: _Toc85017482]Improving Information about the Environment/Climate Change through the Curriculum
Chart 3 shows that, in contrast to sources of existing information, most young people who completed the survey saw schools as the most useful source of information on climate change and the environment.  Many of the young people viewed schools as one of the primary sources of information particularly through the curriculum. Some young people commented on reforming how schools proactively address these issues so that a balance could be struck between informing and “terrifying” young people and also because schools could be the only place where children would be introduced to nature and taught an appreciation of it. This point was emphasised by the survey findings, in which almost 90% of all respondents appreciated nature either a lot or a great deal. This discussion fell into the following categories:

1. Environmental Content in the Existing Curriculum
It should be noted that 69% of young people surveyed had opportunities in their school or college to learn about climate change and the environment, of which 70% found this information to be useful.

A common observation among the focus group however was how little environmental content there was in geography and science lessons.  Consequently, the group were keen for there to be a dedicated teacher covering environmental issues. Some young people proposed that environmental issues should be integrated into all subject areas, even English and Maths. They recognised that teacher training would need to reflect this. 
 
2. Mandatory Environmental Classes
Some young people promoted the idea of mandatory environmental classes, accredited by an existing body (such as OCN or BTEC) and subject to ETI inspection standards as applies to other subject areas, and supplemented by other initiatives like an eco-award (such as the “eco-Millennium Volunteers”).

3. Careers Initiatives
Some young people felt there should be a focus on green industries and pathways into careers in them, with the option of certain year groups to go to green careers fairs with other extra-curricular activities for example educational visits to agricultural colleges such as CAFRE. One young person felt a lot of “box-ticking” was done in relation to environmental activities without seeing any tangible results to it.

4. Youth Service
The survey results also showed how only a minimal proportion of young people derived their information from Youth Services. Young people in the focus group did however believe there was a place for Youth Services to support environmental issues and introduce reward schemes and incentives for young people to become involved in activities associated with this.  


[bookmark: _Toc85017483]Strategic Approaches to Information
In relation to progressing a more proactive information strategy, there was a commonly expressed preference for more inter-department collaboration needed in which DEARA would work with DE and the Education Authority. EA should have an environmental page in young people friendly language, set up by DEARA with links to Ulster Wildlife and conservation groups. There should be more content with videos and interactive content rather than long written articles. This dedicated website would publicise environmental issues and promote activities and campaigns like “leave no trace”, leaving beaches clear of rubbish and barbeque debris. The group suggested that other strategic messaging should involve graphic images of the damage plastic can cause to wildlife and the environment and billboard advertising using biodegradable posters.



[bookmark: _Toc85017484]Taking Action on Climate Issues in the Local Area

[bookmark: _Toc85017485]Opportunities to Take Action on Climate Issues
Many survey respondents reported levels of opportunity to become involved in action on climate issues as rather limited, with almost three quarters of the cohort having only a few, or some opportunity at best. These have consisted mainly of recycling waste and other self-directed activity and lifestyle choices as choosing to walk, take public transport and volunteering for litter picks, tree planting and positions on committees in eco-clubs and environmental organisations.  
Chart 6 below shows that in most cases young people must act on their own initiative in order to take action.  

Chart 6
Young people in the focus group echoed this finding and highlighted what in their view was a lack of organisational support for organised activity. They noted that opportunities are not freely available to them unless they actively and proactively seek them, suggesting that DEARA address this by facilitating access to a mobile app with already organised activities on environmental and climate change.  

[bookmark: _Toc85017486]Ideas to Improve the Local Environment
The young people in the focus group discussed various ideas to help improve the local environment.  This discussion involved the enhancing of recycling capacity and transport. They provided the following examples:
· More recycling and research into what can be recycled as this is important for young people. This could also involve refunding money for the return of plastic bottles, discounts for returning takeaway tubs whilst empowering young people to have a personal investment in the project.  
· Price discounts from supermarkets on food that would otherwise go to waste or be donated or made available through a mobile app (“Magic Bag”).
· Reducing the use of plastic with paper and cardboard for food storage. Other ideas such as shopping local and freezing vegetables and other produce were discussed. Fast food eating utensils should also be bio-degradable or metal.
· Encouraging and preserving nature with urban tree planting, greenbelts with wildflower meadows, green areas in cities, rooftop gardens for staff in city offices and more urban furniture around trees like bike sheds and flowerbeds. Further consideration was given to green spaces in school grounds and university campuses which are currently very under-developed. The group also favoured a greater emphasis on encouraging wildlife in urban areas.

[bookmark: _Toc85017487]Transport
Through the discussions with young people in the focus group, transport emerged as a major theme, with emphasis on how it could be placed in a more environmentally and economically sustainable basis. In particular:
· More public transport should be available at a reduced cost for incentivising people to use it. For some young people public transport is free at the point of use and this should be regarded as a public good rather than a commercial loss. This should also involve the reinstating of previously cancelled local public transport routes over a wider range of times.
· Prioritising electric trams instead of buses that run on fossil fuel which would also ease traffic congestion, particularly in Belfast and supported the incentivisation for taxi drivers to drive electric cars.  
· Having more greenways in urban areas that used disused rail tracks and roads that would also encourage walking, cycling and tourism, basing these on models that are already in existence elsewhere. Cycling lanes also to be protected by kerbs and barriers.  



[bookmark: _Toc85017488]Lifestyle Choices to Reduce Climate Change and Maintain the Environment
Young people who responded to the survey were invited to give an indication of the lifestyle choices, if any, they planned to make over the next five years to reduce climate change.  This also covered how future lifestyle choices could or should be incentivised and the barriers that stopped change from happening in their opinion. 

[bookmark: _Toc85017489]Exploring Changing Lifestyle Choices
Survey respondents were invited to rate how likely they were to implement various lifestyle changes with a view to reducing climate change. Chart 7 below shows the weighted average of the scale of 1-5 from extremely unlikely to extremely likely. The items most highly rated for a high likelihood of being a lifestyle choice were recycling more (62% of all respondents were extremely likely to do this), followed by becoming more knowledgeable about the climate and the environment (89% of respondents were either likely or extremely likely to do this) and cutting back on the single use of plastic ( 89% likely or extremely likely). Although high proportions were still in favour of planting a tree and walking/cycling more, a significant proportion of respondents were much less likely to either cut back on eating meat (43%) and 62% showed some degree of reluctance to holidaying locally instead of flying abroad.

Chart 7

The group of young people in the focus group diverged somewhat with the lower rated intention to reduce consumption of meat by claiming that the meat industry was the biggest polluter and that warning labels should be incorporated on certain meat packaging along with guidelines on recommended consumption.  It should be noted however that 43% of survey respondents did not rate information on product labels as effective in encouraging people to make these lifestyle choices (see Chart 8). 
 
[bookmark: _Toc85017490]Incentives to Lifestyle Change
Chart 8 shows the distribution of survey responses rating the effectiveness of various actions or schemes designed to encourage lifestyle change.  Although the survey respondents tended to favour increasing of the cost of environmentally unfriendly products as effective in encouraging lifestyle change (85% of the total), young people in the focus group discussed making eco-friendly products more accessible which meant making them less expensive to produce and buy, citing zero-plastic stores in towns and cities as an example.  

Chart 8
Although making agriculture a focus for reform, young people in the discussion group believed that a focus on local produce being consumed locally would be important in supporting farming given its importance to the local economy and for food production. These young people realised and stated that the eradication of the sector could and should be permitted.  Alongside this, they also favoured reward schemes to incentivise eco-friendly shopping and the resulting reshaping of consumer habits.
More generally, young people suggested further incentives for making lifestyle changes such as  blended home/office working, jobs that allow remote working  for eco-friendly companies which could reduce carbon emissions as more people will stay at home (young people/younger professionals would be more willing to take on these jobs). They further discussed the role of affordable public transport and investment in cycling lanes in relation to this.   

[bookmark: _Toc85017491]Barriers to Change
The young people in the discussion group also perceived a need for role models, suggesting “eco-role models” or eco-duty for individuals as part of a drive to change culture and behaviour in the face of resistance to change. Survey responses frequently cited the economic cost to the country and individuals as key barriers to taking climate/environmental actions seriously (see Chart 9, showing the three most frequently occurring answer choices). The survey responses cited a lack of influence in decision-making for young people as the most important barrier for this cohort of respondents.
   
Chart 9



[bookmark: _Toc85017492]Role of the Government and Public Policy
The levels of concern and anxiety revealed by the survey findings is reflected in the level of policy importance that young people believed ought to be given to reducing climate by government (see Chart 10).  Half of all survey respondents believed that Northern Ireland should give a high level of importance in policy to this, and a further 35% believed it should even supersede other issues such as health and education in its importance to public policy making.


Chart 10

A considerable majority of survey respondents (70.2 %) believe government regulations will help a great deal, or somewhat in reducing climate change. The discussion focus group went further, seeing the role of government as implementing a culture shift in an appropriate and proportionate manner,  recommending a big push on the application of laws that already exist in Northern Ireland which, although adequate, are not sufficiently enforced.  The cheapest and most convenient options should be focussed on the biggest polluters which should incur harsher penalties (in the light of the 78% of survey respondents who believe human activity is adding to global warming).  Other examples of law enforcement cited by the group included an obligation for businesses to use, for example, 25% renewable energy and no plastic (single use) to feature in any aspect of their business.  This could sit alongside or within a concept of “eco-duty”, a set of ideas and regulations with the power to penalise big companies and protect wildlife.



[bookmark: _Toc85017493]Conclusion
The survey results and the discussion with the focus group of young people during a three day residential demonstrated a high level of interest in the natural environment and climate change, its impact and the response to it at individual, local and national levels. 
Although they were not always fully aware of the use and implications of sustainable solutions, it was clear that the destruction of nature, the pollution of oceans and rivers, along with pollution caused by plastic, were environmental issues that the young people felt very strongly about. Through the on-line survey and focus group these young people shared multiple and repeated suggestions as to how recycling could be enhanced, polluting industries penalised and local civic pride in urban communities be restored and adapted. In addition, transport emerged as a major theme from the focus group discussion, with the introduction of electric trams, cheaper and more frequent public transport and greenways among the most enthusiastically supported projects.
These young people also indicated a high degree of concern with and anxiety over climate change although the survey results did show that young people rated the related aspects of rising sea-levels, the use of fossil fuels and the expansion of deserts as somewhat less important than those pertaining to the pollution of and damage to the natural environment. Nevertheless, these young people still strongly supported the use of renewable energy and the reform of the agriculture sector to a more sustainable basis, while at the same time acknowledging its pivotal role in the Northern Ireland economy and the need to protect it as much as possible.   
As a consequence of such a higher degree of interest in and concern for the environment, these young people were more likely to take self-directed action in their local communities through recycling, tree planting, litter picking and cutting back on single use plastics. They also planned to become more knowledgeable, though it was clear that young people were in need  of  a more cohesive information strategy on a multi-agency basis that would them make information available through dedicated websites and social media. 	Comment by Siobain Byrne: 	Comment by Siobain Byrne: Missing word?
They also strongly favoured an educational response to the perceived information shortfall by formalising and reinforcing the environmental content in the school curriculum through interventions such as dedicated teachers on the environment with mandatory participation in environmental classes.  This would be based on a more structured approach generally involving accreditation, teacher training and careers initiatives for green industries.
Finally, this group of young people believed that green growth and climate change merited a government policy importance at least equal to that given to long-standing priorities such as health and education.  Given that the majority believed that human activity contributed significantly to global warming it is significant that there was not a widespread endorsement of the effectiveness of government regulations in reducing climate change.  Many young people cited the cost to individuals and to the country as key barriers to change at the systemic level and individual lifestyle choices.

[bookmark: _Toc85017494]Recommendations 
[bookmark: _Toc85017495]Local Area

1. Recycling  
i. Return of plastic bottles, glass bottles to be reintroduced, improving the facilities for this and introduce small financial incentives 
ii. Reduce plastic production
iii. Education on how plastic pollutes the body
iv. Target all plastic packaging
v. Zero-waste stores
vi. Education, on the damage of plastic (environment and health) 
vii. Incentive to clean, plus litter pack transport more pedestrian and cycling areas.

2. Transport
i. Pedestrian and cycling areas
ii. Incentives for taxis to go electric
iii. Electric trams for Belfast/Derry
iv. Cheaper public transport and more regular services

3. National Government Action
i. Deal with polluting organisations and industries, using additional taxation and ending subsidies
ii. Urban planting
iii. Consuming more local produce and importing less
iv. Discouragement of certain lifestyle choices made by the most wealthy/super-rich.  Publicise information on this.
v. Invest in buildings
vi. Invest in sustainable farming, including regenerative farming low emission systems

4. [bookmark: _Hlk84616138]Local government action
i. Wildflower / not cutting grass and urban green meadows areas
ii. Develop greenways to encourage cycling, and tourism etc.
iii. Urban planting
[bookmark: _Toc85017496]Information

1. Curriculum
i. Environment studies should be a mandatory element of the school curriculum, subject to ETI inspections
ii. Accreditation for an environment award, for example, volunteering
iii. Environmental course (GCSE A level) 
iv. More focus on green jobs/input into careers fairs
v. Integrate the environment across all subjects

2. [bookmark: _Hlk84618300]Strategic Direction
i. Unified strategy at Departmental level including all sectors, e.g. energy, transport, the economy, education
ii. Learning from other countries who are more advanced in how they deal with environmental issues
iii. More direction from EA for schools
iv. Training for teachers and youth workers on the environment

3. Information Accessibility
i. DAERA to reach out to young people more
ii. More social media content and mobile apps for young people
iii. Youth service to increase their environment content on programmes
iv. More information in schools, assemblies, posters etc
v. Environmental website set up by DAERA
vi. Environmental page on EA website using young person-friendly language
vii. BBC education programmes
viii. Messaging on plastic bottles and food packaging


[bookmark: _Toc85017497]Encouraging Lifestyle Choices

i. More education on animal agriculture as the biggest contributor to climate change (agriculture solution) - 
ii. How can we make it easy to make the changes?
iii. Promoting local projects/produce 
iv. Make it environmentally friendly living simple and accessible though more recycling centres and public transport reforms
v. Informative product labels on the impact of un-environmentally friendly products, reward schemes (bottle banks) shopping habits. Having solar panels / wind power at home, transport - app  
vi. Limiting fast fashion by higher prices and promoting awareness.  Promoting the benefits of second-hand clothing
vii. Long-term solution on education. 
viii. Main reasons people are making different lifestyle choices - eco cost no knowledge, convenience. Who is setting the example? 
ix. Harsher penalties for the biggest polluters (through increased taxation and withdrawal of subsidies)
x. Prioritise the most important things to young people - destruction of nature, pollution of oceans and rivers plastic pollution. 
xi. Law enforcement, for example, businesses must use for example, 25%, renewable energy, no plastic (single use) in business. 
xii. Eco duty for organisations and businesses, involving ideas and regulations - penalise big companies, protecting wildlife 
xiii. Relate COVID-19 to climate/environment action in terms of implementing a culture shift in a short space of time. 
xiv. Young people having more opportunities.





Survey Respondents by Local Government District
Responses	
Causeway Coast 	&	 Glens	Derry 	&	 Strabane	Ards 	&	 North Down	Armagh, Banbridge 	&	 Craigavon	Antrim 	&	 Newtownabbey	Belfast	Mid Ulster	Lisburn 	&	 Castlereagh	Mid 	&	 East Antrim	Newry Mourne 	&	 Down	Fermanagh 	&	 Omagh	0.20219999999999999	0.1421	0.1148	0.10929999999999999	0.1038	7.6499999999999999E-2	6.0100000000000001E-2	5.4600000000000003E-2	5.4600000000000003E-2	4.9200000000000001E-2	3.2800000000000003E-2	

Importance of increasing use of renewable energy

Responses	
Very important	Important	Not sure	Not very important	Not important at all	0.55130000000000001	0.3397	8.9700000000000002E-2	1.9199999999999998E-2	0	


Main sources of Information on environmental/climate issues
Responses	Social media	TV/news	Online documents/websites	School	YouTube documentaries	Parents	Personal experience	Youth Centres	Leaflets	Fun days	Other (please specify)	0.64239999999999997	0.61209999999999998	0.49700000000000011	0.43030000000000002	0.18790000000000001	0.17580000000000001	0.1212	3.6400000000000002E-2	2.4199999999999999E-2	6.1000000000000004E-3	3.6400000000000002E-2	

Sources where information on environment issues are useful
Responses	School	Social media	TV/news	Youth Centres	Other (please specify)	0.59389999999999998	0.55759999999999998	0.41210000000000002	0.19389999999999999	4.8499999999999988E-2	

Opportunities to take action
Responses	
Own initiative	School/college	Family	Local council	Youth group	Environmental group	Friends	Not relevant to me	Other (please specify)	0.44929999999999998	0.42749999999999999	0.38409999999999989	0.2319	0.21010000000000001	0.16669999999999999	0.13039999999999999	0.1014	6.5199999999999994E-2	


Lifestyle changes to be made in next 5 years
(scale 1-5 , extremely unlikely to extremely likely)
Weighted Average	Cut back on eating meat	Holiday locally instead of flying	Campaign for climate	Grow your own vegetables	Use more public transport	Buy fewer new things	Use an electric car (if you drive)	Get involved in reducing climate change in your local community (through schools, clubs)	Avoid packaging	Walk and cycle more	Plant a tree	Cut back on single use plastic	Become more knowledgeable on the environment/climate	Recycle more	2.99	3.06	3.47	3.53	3.54	3.57	3.63	3.64	3.84	3.84	3.9	4.3	4.33	4.55	

Encouraging lifestyle changes
Not effective at all	
Advertising	Information on product labels on impact on the environment	Reward schemes	Increase the cost of products that are not environmentally friendly	Greater access to recycling	4.3799999999999999E-2	5.8400000000000001E-2	1.46E-2	4.3799999999999999E-2	7.3000000000000001E-3	Limited effectiveness	
Advertising	Information on product labels on impact on the environment	Reward schemes	Increase the cost of products that are not environmentally friendly	Greater access to recycling	0.40880000000000011	0.37230000000000002	0.17519999999999999	0.1971	4.3799999999999999E-2	Effective	
Advertising	Information on product labels on impact on the environment	Reward schemes	Increase the cost of products that are not environmentally friendly	Greater access to recycling	0.44529999999999997	0.35039999999999999	0.48909999999999998	0.30659999999999998	0.39419999999999999	Highly effective	
Advertising	Information on product labels on impact on the environment	Reward schemes	Increase the cost of products that are not environmentally friendly	Greater access to recycling	0.1022	0.219	0.32119999999999999	0.4526	0.55469999999999997	Most frequently occurring barriers to lifestyle change
Responses	
Most climate/environment choices are made by other people and are outside my control	Costs more money	Not enough information	0.65910000000000002	0.56820000000000004	0.34849999999999998	


What level of importance do you think Northern Ireland should give to reducing climate change?
Responses	Very High – (reducing climate change is given a higher priority above all other issues such as health and education)	High	Medium	Low	Very Low - (reducing climate change is given a much lower priority below all other issues such as health and education)	0.34839999999999999	0.49680000000000002	0.129	6.5000000000000006E-3	1.9400000000000001E-2	
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On a scale of 1 (not at all interested) to 5 (extremely interested),
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